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Public Library 
Dear Consumer: Kase 


In the past few weeks, consumers around the country have written me asking for infor- 
mation on several charitable organizations that are soliciting contributions during this Christ- 
mas season. My office has gathered some helpful suggestions & information that I want to 
pass along to you: 

e Don’t give until you know the facts. If you have questions about a certain organization, 
write to its national headquarters & ask. A reputable charity will answer you. You can also 
write the Council of Better Business Bureaus for information on the charity’s background & 
activities. The address is 1150 17th St., NW, Washington, DC. For information on a local or- 
ganization or group, check with your local Chamber of Commerce or Better Business Bureau. 

e Get a receipt. This is especially important when money is being collected door-to-door. 
Unless you pay by check, a receipt will be your only record of the contribution. 

e Know if you’re buying or contributing. Often charitable organizations will ask you 
to buy an item as a contribution. According to Federal tax laws, you can deduct from your 
income tax only that portion of the contribution not in payment for an item or service. 

e Know your rights. If an organization sends you an item by mail asking that you buy it 
as a charitable contribution, you may still keep the item if you decide not to contribute. Ac- 
cording to Federal postal law, anything that is sent to you unsolicted by mail may be con- 
sidered a gift for which you do not have to pay. 

© Question telephone solicitors. If you are contacted by phone by persons who say they 
represent a charitable group, ask if the organization is non-profit & request the name & ad- 
dress of its headquarters. Concerning telephone solicitations by the handicapped, remember 


that both profit & non-profit groups frequently employ handicapped people for soliciting 


purposes. Sincerely, 


Fatal fire extinguisher fumes 


Food & Drug Administration’s Bureau of Product Safety advises consumers to check home fire 
extinguishers to determine if they contain a dangerous chemical whose fumes can be extremely haz- 
ardous or fatal if inhaled. The bureau says that many home fire extinguishers made during the past 
25 years used carbon tetrachloride. These extinguishers were sold in the U.S. until 1970. 


In August 1970, FDA prohibited the sale of carbon tetrachloride—or mixtures containing it— 
for any conceivable use in the home, including use in fire extinguishers. Carbon tetrachloride, when 
released on a hot surface, forms phosgene gas, which can cause permanent damage to the liver, kid- 
neys, heart or lungs & may result in death. 


Bureau officials advise consumers with suspicious extinguishers—especially those unlabeled as 
to content—to call their local fire department for instructions for disposing of the extinguisher. 
Any attempt to move or carry the old glass-bulb type extinguisher should be done carefully, prefer- 
ably by experienced firemen. Destruction should be done by experts. 


Chemicals in fire extinguishers being sold today are safer & more effective, according to FDA. 








Lost or damaged household goods 


Interstate Commerce Commission has issued Public Advisory No. 4 to alert consumers of their 
rights & obligations in dealing with moving companies about damaged or lost furniture or other 
personal property. 

e Things to know before you move. 


1. Liability—ICC recommends that unless you are being fully reimbursed by your employer 
or other source for any losses or damages, you should not ship your household goods at the mini- 
mum responsibility of 60¢ a pound per article. The 60¢ rate rarely covers the actual value of a lost 
or damaged item. You should also be aware that under any valuation option you select, the maximum 


liability of the moving company is the actual value of any lost or damaged items—not the new or 
replacement value. 


2. Storage—If you wish the mover to continue to be responsible for your goods while in stor- 
age, you should request that the goods be held on a “storage-in-transit” basis. If you do not specify 
this kind of storage, your goods will be held in a local storage warehouse, in which the moving com- 
pany will not be liable for damage or loss & over which the ICC has no authority. 


3. Damages—A mover who damages one item of a set will only be liable for that item, not 
for loss in value of the complete set. This applies to all sets, from matching chairs or lamps to 
dishes. Also, the mover will not accept liability for mechanical failure of an appliance unless there 
is evidence of external damage or unless it can be shown that negligence by the mover caused the 
mechanical failure. 

e Things to do on moving day. 


On moving day, the driver & his helpers will inventory your goods; the inventory shows the con- 
dition of your goods & the actual number of items you are moving. You should examine—before 
you sign the inventory list—the description of your furniture & other items to make sure the de- 
scription agrees with their actual condition. If you disagree with any description, discuss it with 


the driver. If you & he cannot agree on the actual condition, you should make your own notation on 
the inventory or bill of lading. 


e Things to do on delivery day. 


You should be present for unloading. You should not sign any delivery papers, receipts or in- 
ventories until you have inspected your goods. Note any missing or damaged goods. If you do not 
make notations, you are, in effect, giving the moving company a clear receipt that says that loss or 
damage has not occurred. In those instances where you do discover damage after the driver has 
left, you should leave the item in its packing carton & immediately call the moving company or its 
agent. The longer you wait to inspect cartons or to report concealed damages, the less likely the 
mover will be willing to voluntarily pay a claim for such damages. 


e Things to do if. loss or damage occurs. 


1. Filing a claim—If your goods are damaged or missing at time of delivery, you should im- 
mediately contact the mover or its agent & request a company claim form. You should complete the 
form to the best of your ability—don’t be afraid to be too detailed. 


2. Determining value—You should be prepared to justify the value you have placed on the 


lost or damaged item. Take into consideration that the value will normally be less than the price 
when the item was new. 


3. Obtaining settlement—ICC regulations require movers to acknowledge claims within 30 
days from their receipt & to pay, deny or propose a compromise offer of settlement within 120 
days of receipt of the claim. If you have problems, contact ICC. The commission will try to assist 


you in getting a proper & prompt settlement. The address is Interstate Commerce Commission, 
Washington, DC 20423. 


For a copy of Public Advisory No. 4, which is subtitled Lost or Damaged Household Goods, 


send your request to Office of Public Information, Interstate Commerce Commission, Washington, 
DC 20423. 
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Snow & Tires 


In many parts of the country, snow tires are an important consideration for winter driving. 
If you are thinking about using snow tires, studded tires or chains, here are some facts—compiled 
by Transportation Dept.’s National Traffic Highway Safety Administration—to keep in mind: 


e Snow Tires—Just as with conventional tires, it is important to select snow tires that fit your 
particular driving needs. If you will be driving in an area where snow fall is light, you will need 
tires designed for both snow & dry conditions. If, on the other hand, you will be driving in deep 
snow, you will need a tire with deep, open tread. For rainy conditions, the best snow tire is one 
with open channels in the tread to minimize water build-up. 


Snow tires, like conventional tires, come in 3 basic types, classified according to their construc- 
tion: bias-ply, bias-belted & radial. The kind you choose should depend on your driving require- 
ments. However, a basic rule of thumb is to buy the same kind of snow tire as those on your front 
wheels. Mixing tire types can be extremely dangerous & should be avoided in both summer and 
winter driving. 


e Chains—In very snowy conditions especially, chains can make all the difference between 
getting out of your driveway & being snowed in. They provide excellent traction in hard-packed 
snow but severely limit driving speeds. The main drawback to chains, however, is that they are 
difficult to put on & must be taken off after each snow clears. 


e Studs—An alternative to snow tires & chains is the studded snow tire. However, because 
studs can damage roadways, these tires have been banned altogether in Louisiana, Mississippi, 
Minnesota, Utah & Hawaii. Their use has also been restricted in many other jurisdictions. 


Studded tires have been proven to increase traction on ice. However, on snow, even deep snow, 
their performance rates about the same as regular snow tires. In rainy conditions, they provide 
less traction than ordinary snow tires. 


The following are important points to remember if you plan to buy studded tires: 

1. Tires don’t come with studs. They should be purchased at the store where you buy the 
tire & put in by an experienced serviceman. 

2. Studded tires perform best with between 100 & 150 studs per tire. Over-studding will re- 
duce traction & handling. 

3. Before buying studded tires, make sure they are legal in your area. Also check to see how 
many months the highway regulations permit you to keep them on your car. 


More information on snow & tires is available to consumers in the following publications: 
Studded Tires—What Every Motorist Should Know, which is free, & Tires: Their Selection & 
Care, which costs 65¢. You can order both publications from Consumer Product Information, 
Washington, DC 20407. 


Recall report 


The following is a summary of Food & Drug Administration’s list of products recently re- 
called. The complete list is available free on a weekly basis from Press Office, Office of the Assist- 
ant Commissioner for Public Affairs, Food & Drug Administration, Rockville, MD 20852. 


Bonne Bell Cleaning Bar, Ten-O-Six, 3 oz; made by Original Bradford Soap Works Ind., West Warwick, RI; distrib- 
uted by Bonne Bell Inc., Lakewood, OH. 
Reason for recall: Contains more than .75% hexachlorophene. 
Procedure: Letter, initiated by FDA, from Bonne Bell Inc. to retailers nationwide, 

Chex Deodorant Soap, 3% oz, containing 1% hexachlorophene; made by Corporate Brands Division of Hewitt Soap, 
Dayton; code #9800. 
Reason for recall: Contains more than .75% hexachlorophene. 
Procedure: Letter, initiated by FDA, from Hewitt to retailers nationwide. 


Desenex medicated soap, labeled in part: “Desenex Medicated Soap Antifungal Antibacterial, 3% oz,” contains un- 
decylenic acid & hexachlorophene; made by Pharmacraft, Pennwalt Corp., Rochester, NY; list #987. 
Reason for recall: Contains more than .75% hexachlorophene. 
Procedure: Letter, initiated by FDA, from Pharmacraft to retailers nationwide. 
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Committee studies prepaid prescriptions 


A new Federal committee has been set up by Health, Education & Welfare Secretary Elliott 
Richardson to look into the problems of prepaid prescription drug programs. The Ad Hoc Inter- 
agency Committee on Third Party Prepaid Prescription Drug Programs held its first public hear- 
ings in November to explore & find solutions to problems involving prescription drug payments 
by either welfare programs, the military or private pension & insurance companies. Some of the 
major areas to be considered in the future by the committee & the professional services panel are 

1. Services—24-hour “on-call” drug store service, mail-order service for buying drugs & phar- 
macy services in ghetto, rural & urban areas; 

2. Dispensing services—how the drug is dispensed to the patient (involving all areas from 
getting the prescription to the druggist to having it delivered to the patient) ; 

3. Clinical services—patient counseling & “check backs”; 

4, Administrative & payment procedures—forms to be filled out before the pharmacy can be 
reimbursed for the drugs, accounting methods, etc.; 


Established in September for a 6-month operating period, the committee has 13 members who 
represent several Federal agencies, including Food & Drug Administration, Health Services & 
Mental Health Administration, Social Security Administration, Federal Trade Commission, Justice 
Dept., Veterans Administration & Office of Consumer Affairs. Consumers may send their com- 


ments on prepaid prescription programs to Virginia Knauer, Office of Consumer Affairs, Washing- 
ton, DC 20506. 


New Federal publications 


Marihuana & Health; 2nd Annual Report to Congress from the Secretary of Health, Education & 
Welfare, published by National Institute of Mental Health; $2.25; available from Supt. of Docu- 
ments, Government Printing Office, Washington, DC 20402. 


Tips on Drug Abuse Prevention (for the parents of a young child), published by National Institute 
of Mental Health; single copy free from National Clearinghouse for Drug Abuse Information, 
P.O. Box 1080, Washington, DC 20013. 


U.S. & Canadian Fabric Flammability Standards, National Bureau of Standards Technical Note 
742, published by National Bureau of Standards; 60¢; stock # C13.46:742; available from 
Supt. of Documents, Government Printing Office, Washington, DC 20402. 
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